TED Talk. Life Lessons from an Ad Man[endnoteRef:1]	                  [1:  https://www.ted.com/talks/rory_sutherland_life_lessons_from_an_ad_man ] 

SPEAKING 
1. Discuss with your partner:
Have you ever bought anything because of advertising?
What is the most shocking advertisement you have seen? The funniest? Describe it.
What makes an ad memorable or successful? Think of at least five features.
VOCABULARY
2. What do the following vocabulary items mean? Share your ideas with your partner.
substitute for / placebo / tedious / compulsory  / famine / peasants/ kickback and resistance/ to discourage  / persuasion  / emotional trigger  / tangible value  / intrinsic value / egalitarian/ ubiquitous  / bizarre / a child molester/ contextual communication / impulse buying
VIEW
3. Why are the following things, events and people mentioned in the video? 
1.[image: train]2.[image: drugs]3.[image: horse]4.[image: orange juice]5.[image: shreddies]
6. Veils and Mustafa Kemal Atatürk
7. Iron jewellery
8. Andy Warhal and Coca-Cola.

4. The presenter metaphorically describes various kinds of media environment. Match the pictures with their description.
1.[image: ]   user-generated content            mash-up (do smth new with old content)     2.[image: ]
3.[image: ]  contextual communication                                  mobile food                     4. [image: ]
5.[image: ]   monopoly supplier + grateful consumer                                                          [image: ]
                                                                   6. food 2.0 (content produced for sharing with others)
5. What evidence does the speaker give to prove the following statements? Do you agree with them?
1) All value is relative. All value is perceived value.
2) Persuasion is often better than compulsion.
3) We need more of symbolic value. 
4) There’s no correlation between quality of goods and how much people enjoy them.
5) Advertisements help people to appreciate what is unfamiliar, but also to place a higher value on the existing things.
WRITING
6. Write an essay about the following topic[endnoteRef:2]: [2:  http://www.dcielts.com/ielts-essays/advertising-essay/ ] 

Consumers are faced with increasing numbers of advertisements from competing companies. To what extent do you think are consumers influenced by advertisements? What measures can be taken to protect them?
Give reasons for your answer and include any relevant examples from your own knowledge or experience.
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